Since 1973, ADNOC Distribution has
evolved into the UAE’s leading mobility
retailer, serving customers across fuel,
convenience, and sustainable mobility.
Since this time, the Company has regularly
been at the forefront of providing the best
in customer service.
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Today, ADNOC Distribution can enable, enhance, and energize every customer
journey, thanks to digitally enabled, innovative customer experiences and high-
quality non-fuel retail products.

We have a network of 1010 service stations across the UAE, Saudi Arabia, and
Egypt. Our non-fuel retail ecosystem complements our core fuel offering and
strengthens customer engagement. We manage 536 convenience stores and 37
vehicle inspection centers, alongside services such as car wash and lube change.
We also curate and manage retail space within our stations through concepts
such as The Hub, creating destination-led environments that broaden choice and
enhance customer experience.

As an enabler of sustainable mobility, we have 402 fast and super-fast EV charging
points installed under our E2GO brand across the UAE, supporting the country’s

our UAE network

energy transformation and addressing customers’ demand.

Beyond retail, ADNOC Distribution is the leading marketer and distributor of fuels
to commercial, industrial, and government customers in the UAE. Our ADNOC
Voyager lubricants are marketed in 52 countries, extending our brand and
technical expertise internationally.

Our strategic ambition is to be the mobility retailer of choice in our markets, to
enable sustainable mobility, and deliver exceptional customer experience. We will
leverage our scale, trusted brand, and operational excellence to deepen customer
relationships, expand our footprint, and accelerate the transition to cleaner
mobility solutions.



